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Rapidly Changing Technology
Landscape

« Generative Al is changing the way people consume Funding for

generative Al

information

e CSR programs, DAFs, and informal giving channels

are competing for the same audience -
Of S&P500 companies

publish CSR reports
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Donor Acquisition and Retention is

Harder Than Ever
13%

« The number individuals making donations
. . Decrease in donors
has declined in the last year giving < $100

Supporter attention is hard to capture .I Ok

Average number of
ads viewed daily
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Donor Acquisition and Retention is

Harder Than Ever
88%

- The fragmented digital landscape makes it
Amount of time spent
hard to tell your story in apps ve. web

« Long-lasting donor relationships based on 700/
emotional connection are hard to come by 0

Of donors never
donate again after
their first gift
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Build Lifelong Relationships
From Moments of Generosity
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Classy Customers
Acquire More Donors
and Extend Lifetime o
Value ?(/0

Revenue

More donor LTV

Presenting Sponsor:

CCA\-?P ICON | new oreans af;:;g?c.gzm blackbaud

2023| APRIL 16-18



Your Story Is Unique
Your donation experiences
should be, too.
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The Right Experience for
the Right Donor at the Right Time

Research shows personalization most often drives 10 to 15 percent
revenue lift - McKinsey & Company

60% of people will visit a nonprofit's website prior to making a
donation - Why America Gives 2022

* Nonprofits have less control over their story as new digital channels
and technologies emerge
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Website donations

Segmented appeals Community campaigns
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Feeding San Diego’s
Embedded Donation
Forms Top 44% Conversion
(3X industry average)

(AFPICON |ewonuens
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FEEDING
SAN DIEGO

Help end hunger
through food rescue.

More than 330,000 people in San Diego County are facing
hunger, while 35% of food produced is wasted. You can help.
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A Donor-First

Giving Tuesday Strategy
Brings in 153% YoY
Growth in Donations for
Broadway Cares
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Riley Children’s Foundation

Increased Fundraising by 04 GIVING
19% and Donations by o=l TUESDAY
22% With a Segmented, p— 151510
Multi-Channel Approach Lo

N | Addyson Wooldridge
3 >§ Fjliey .
)
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Fundraise Beyond the
Walls of Your Website
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Comprehensive
fundraising platform
drives supporter
acquisition and sustains
engagement to
maximize lifetime value.
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Long-Term
Relationships
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Expand Your Supporters’ Financial
Impact Through Peer-to-Peer

4 out of 5 donors to a peer-to-peer campaign are brand-new
The average peer-to-peer fundraiser raises $475 (median $103)

Time-based peer-to-peer campaigns raise 3.8X more than all other time-based
campaign types
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Thirst Project Exceeded
Their $1M Goal by More
Than $500K
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Parent Project

Muscular Dystrophy’s

Year-End Campaign

Exceeded Goal by $400K
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@ Questions

Make PPMD’s commitment to the heart
Stronger With Every Beat. e

» Whatis PPMD's Employee dentification Number?

Your gift will be doubled through midnight on December 31stl!

As part of PPMD’s ongoing Cardiac Initiative we have committed to funding the Advanced Cardiac
Therapies Improving Outcomes Network (ACTION), a learning health system focused on children and adult
heart disease patients at risk of heart dysfunction or with heart failure. Thanks to the incredible generosity
of our community, your gift helps us prioritize cardiac care and research for individuals with Duchenne and
Becker muscular dystrophy.

Make  tax-deductible donation today and help PPMD's Cardiac Initiative grow Stronger With Every

Now through midnight on December 31st. Your gift goes twice as far!

ONE TIME MONTHLY

Choose a one-time amount
$50 $150 $300

) Dedicate my donation in honor or in memory of someone

$500 ‘ usD v ‘ $ Other

Your Information
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Deepen Relationships Through
Impactful Events

« Over 92% of both virtual and in-person attendees are likely to donate in
addition to any registration or participation costs during the event

« Over 40% of both virtual and in-person fundraising event attendees are
likely to donate over $100 at the event

« 91% of fundraising event attendees are likely to take further action with a
nonprofit after a positive fundraising experience
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unway for Recovery
xceeded Fundraising
oal by $25,000 With
lassy Live
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942 The Runway Show, New England EventDetails  FundNeeds Login

3 Oct 14 6:00 PM to Oct 14 10:00 PM [EST) 2 811 people sttending (3 Add to calendar

‘ Login

The Runway Show, New England is celebrating its Sweet Sixteen! We hope you willjoin us at The Westin, Boston Seaport on Friday, October 14,
2022 for an evening of fashion, FUNdraising, and dancing. For those who cannot be with us in person, you can watch the Runway Show virtually, here
on this event page. The Runway Show is more than just a fashion show—our models dance down the runway in celebration of those who survive
(and thrive and even previve!) and in honor of those who have passed from breast cancer.

Run is a 501(c13 nonprofit that provides families with a continuum of support along their jourey with breast cancer. We create
community by hosting events and providing services that create joy and inspire hope. With shared understanding we celebrate survivors, honor
legacies, and fund fa Our mission s rooted in the understanding that no one experiences breast cancer alone, and that there are ways to ease
the burden of this disease on parents, children, caregivers, and loved ones.
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Shriners Raised $1.6M with
Classy Live, $500K Came
From Auction Items Alone
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A Complete Fundraising
Platform Elevates The
Supporter Experience
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Classy’s New
Supporter Center

« Login to one place to keep track of all
interactions with your organization

« Supporters can generate a comprehensive
tax receipt with a click of a button

«  Empower supporters with self-service
options for managing recurring plans and
updating contact information
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giving stats

$9,000.00

$10,567.60

Dawnloa I Donation Receipts

Donations
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Classy Customers
Acquire More Donors
and Extend Lifetime o
Value ?(/0

Revenue

More donor LTV
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